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Ten States Show Gains 
In January Registrations 


Over Janu 


ary Last Year 


Condition Is Considered Most Encouraging in View 
Of Fact That Only 31 State Reports Are 
Now Available; Total Shows Loss 


New York, March 2.—Analysis of the January passen- 
ger car sales figures so far released by R. L. Polk & Co., 


which include thirty-one states 


and the District of Columbia, 


disclose more bright spots than any similar monthly compila- 
tion that has appeared in more than three years. 
The fact that ten states out of theo———————n—n—n—n— — eee 


thirty-one so far reporting showed 
a gain in passenger car sales in Jan- 
uary this year over the same month 
last year is a most encouraging con- 
dition. It is the first time such a 
situation has occurred since depres- 
sion gripped us in 1929. 

While the gains registered by the 
ten states on the honor roll were not 
heavy enough to offset the losses in 
the other twenty-one and the district | 
of Columbia, the mere fact that 
some sections are beginning to hold 
up their heads is definitely en- 
couraging. Automotive Daily News 
has repeatedly pointed out that 
when revival starts it will inevitably 
be spotty. Some sections will come 
back faster than others. 

From our reading of the January 
sales figures, we can find a very 
definite ground for hope that a still 
more Satisfactory picture will be 
found in returns for February. The 
banking situation is the one real 
factor that gives cause for worry. 
The moratorium idea has spread 
from Michigan, unfortunately, and 
also the canny dodge of limiting 
withdrawals. If this outburst of 
banking efficiency can be ironed 
out, we may hope for some good 
news in later sales figures from the 
automotive industry. 

The following is the honor roll for 
January, the ten states so far re- 
porting, which have shown gains 
over January, 1932: 

Jan., 1933 Jan., 1932 


a as cp . 5,909 5,164 
Maryland......... 1,387 1,292 
Michigan..... ecoe 4,802 4,137 
Minnesota........ 1,333 1,270 
New Mexico....... 256 249 
Be MOTE... cece 11,273 10,760 
North Carolina. 1,502 1,231 
| ER ee ", 4.793 4,407 
Oklahoma......... 1,547 1,439 
West Virginia. a aha 163 728 


WILLYS EMPLOYEES 
DISCUSS BACK PAY 


Toledo, March 2.—Five eens! 
employees of the Willys-Overland 
Company at a mass meeting here 
Wednesday night took first steps 
toward organization as a means of 
obtaining two weeks’ wages owing 
when receivers were named Febru- 
ary 15. An executive committee was 
formed and authorized to select an 
attorney to represent the employees. 

As various problems affecting the 
employees under the _ receivership 
were discussed, there appeared divi- 
sion of sentiment. Lee N. Murlin, 
assistant United States district at- 
torney, appearing as representative 
of Federal Judge George P. Hahn, 
discussed the plan proposed for con- 
tinuing the operation of the plant 
and various legal phases in connec- 
tion with the receivership. 

A number of employees, selected 
to represent the various groups and 
divisions of employees, spoke. Some 
said they felt picketing should be 
used as a means of obtaining prompt 
payment of back wages. Others ad- 


(Contnue@d on Page 4) 








TRUCK ASSOCIATION 
EXECUTIVES GROUP 
DRAWS UNIFORM BILL 


Indianapolis, Ind., March 2,—Dur- 
ing the recent conference of the 
utility commissioners, 
engineers and truck association ex- 
ecutives held in Detroit in conjunc- 
tion with the American Road Build- 
ers’ Association it was unanimously 
agreed that reciprocal relations be- 
tween bordering states must include 
the utility commissioners as well as 
the motor vehicle license depart- 
ments involved in border line dis- 
putes. 

The responsibility for the prepa- 
ration of a bill and its submission to 
all states was placed on the Truck 
Association Executives of America 
with the result that the following 
proposed bill is being sent out. It 
particularly fits the state of In- 
diana. The bill: 

A bill for an act providing for 
grant of authority to certain state 
officials to establish reciprocity be- 
tween states and commonwealths 
and the District of Columbia of the 
United States. 

Section 1. Be it enacted by the 
General Assembly of the state of 
Indiana, that the governor of the 


(Continued on Page 6) 





F. B, SIDES OF HUPP 
DIES IN FLORIDA 


Detroit, March 2.—Fred B. Sides, | 
export manager of the Hupp Motor 


Car Corporation, died in Florida 
Tuesday. The funeral will be held 
, in this city to- 


* morrow. Mr. Sides 
, had been in failing 
- health for more 
than a year, and 
had gone to Mi- 
ami hoping the 
change would be 
beneficial, He had 
been with Hupmo- 
bile nineteen 
years, starting as 
office manager, 
and later on be- 
coming assistant sales manager. For 
six years he had been in charge of 
export. Mr. Sides was 54 years of 
age, and leaves a widow, son and 
daughter. 

Also reported here is the death 
in Los Angeles of Matthew A. Young, 
who started in the automobile busi- 
ness here in 1906. He first became 
Detroit distributor for Reo, and at 
the time of his retirement he was 
state distributor for the same car. 
He had been living in California 
since leaving the automobile field. 
He was 61 years old. 





Fred B. Sides 





automotive | 


| cording to the American Automobile 
Association. 


Jan. Car-Truck Output of 133,472 
Tops Last Year’s Mark by 8 P. C. 


CHAPIN TO RESUME 
DUTIES AT HUDSON 








ROY D. CHAPIN 


Detroit, March 2.—Roy D. Chapin, 
retiring secretary of Commerce in 
the Hoover administration, will take 
up his duties as chairman of the 
board of the Hudson Motor Car 
Company on Monday, March 6. 

Mr. Chapin in farewell address 
yesterday urged business and in- 
dustry to co-operate fully with the 
incoming administration in its fight 
against the forces of depression, He 
pointed out that this co-operation 
is as necessary now as it was during 
the World War. 


GAS CONSUMPTION 
DROP STIRS SOLONS 


Washington, March 2.—The heavy 
drop in gasoline tax revenue due = 
the inability of many owners to 
operate their cars, is causing wide- 
spread apprehension in state legis- 
|latures. In more than twenty states 
| ocmonnie to reduce registration and 
ae fees are now pending, ac- 





Among the states where slashes in 
the rates of passenger car registra- 
tions are proposed, are Arkansas, 
Georgia, 
Ne- 


Delaware, 
Kansas, Maryland, 


Connecticut, 
Indiana, 
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Figure Compares With 123,075 in January, 1932, and 


109,542 in December, 1932; First Gain 


Over Previous Year in Three Years 


New York, March 2.—With the first official figures for 


January new car and truck production available today, 


a 


marked increase over the figure for the same month last 
year is revealed. The January total this year is placed at 


133,472 units, 


against 123,075 in January last year, 


an 


increase of 8 per cent. over last year and 22 per cent. aver 


December, 1932, when the production totaled 109,542. 


> 
Y 


PLYMOUTH FEBRUARY 
OUTPUT UP SHARPLY; 
MARCH LOOKS BETTER 


Detroit, March 2,—Production. at 
the Plymouth plant was materially 
increased during the last half of 
February and unfilled orders on 
hand indicate that March will see 
a still greater increase, according to 
H. G. Moock, general sales manager. 

United States shipments the last 
fourteen days in February were 186 
per cent. of shipments made the 
first half of the month. Total ship- 
ments during February were 358 
per cent. of February, 1°32, 
ments, 

“In spite of the increased produc- 
tion schedules noted for the last 
half of February,” said Mr. Moock, 
“we are entering March with a bank 
of several thousand unfilled orders. 
This bank of orders, plus March 
orders, will undoubtedly necessitate 
further increase in our March pro- 
duction schedules. 

“Plymouth retail deliveries have 
shown a week to week increase over 
corresponding periods a year ago. 
Since the week ended November 12 
the aggregate increase was 124.5 per 
cent. of the total for the like thirteen 
weeks’ period in 1931 and 1932.” 


| STUDEBAKER ADDS 
78 DISTRIBUTORS 


South Bend, Ind., March 2.—The 
approval by car dealers of the 1933 
line of Studebaker automobiles has 
been so prompt and enthusiastic 
that seventy-eight new distributors 
and dealers have been appointed by 
the Studebaker Corporation since 
the new models were exihibited, ac- 








(Continued on Page 4) 





JANUARY TRUCK SALES 
ESTIMATED AT 11,000 





Detroit, March 2.—R. L. Polk & Co. today released com- 
mercial vehicle sales totals for thirty-two states and the Dis- 
trict of Columbia, and the returns show a drop under the 
levels held last January, but a normal increase over December 


totals. 

Sales in the territory mentioned 
in January this year totaled 1,763 
commercial vehicle units, which 
compares with 10,364 in the same 
month last year and with 6,983 in 
December, 1932. The decline shown 
in January this year under the 
January, 1932, level, works out at 
just a shade over 25 per cent. The 
gain in January over last Decem- 
ber is somewhat over 11 per cent., 


o~- 





which is just about the normal de- 
velopment in sales that occurs every 
year, 

If the ratio of sales in January, 
1933, continues at the rate indicated 
in these returns from thirty-two 
states, the total for the month will 
be just slightly in excess of 11,000 
vehicle units. This would compare 
with 14,767 trucks sold in January, 
1932, 


ship- | 





This figure compares with an 
estimate made on January 26 by 
Automotive Daily News of 120,000 
minimum which was criticized in 
some _ circles as too optimistic. 
Present indication are that the Feb- 
ruary producton will show a sub- 
stantal gain over the same month 
last year, The Automotive Daily 
News estimate for the month being 
126,000 as against 122,895 for Feb- 
ruary, 1932. The projected March 
schedules would show an evn 
greater increase, but production this 
month may possibly be modified if 
current banking difficulties have 
any serious effect on retail deliv- 
eries, 

Passenger cars accounted for the 
greatest increase in production in 
January this year, the total for the 
meath being placed at 111,318 units, 
as compared with 101,915 in January 
last year, an increase of 28 per cent. 
Truck output in January totaled 
22,154 units, comparing with 21,160 
in January last year, an increase of 
4.6 per cent. 

The production of passenger cars 


(Continued on Page 2) 


AUSTIN JAN.-FEB. 
BEST IN HISTORY 


Butler, Pa., March 2.—Reuben 
Gill, president of the American Aus- 
tin Company of this city, today 
announced that his company had 
the best February in its history and 
is starting March with a month’s 
orders on its books. This is con- 
sidered a remarkably good showing 
because the best sales season still 
lies ahead. 

Austin had an excellent month in 
January. The first thirty-one states 
to report show a sales total of 296, 
compared with 33 in the same ter- 
ritory in January, 1932. 

In his statement Mr. Gill said: 
“By its patronage the public is grad- 
ually acknowledging that our 
transportation units really are eco- 
nomical.” 


PORTLAND, ORE., SHOW 
ATTRACTS 40,000 


Portland, Ore., March 2.—Attend- 
ance marks set by previous years’ 
shows were shattered by the 1933 
event just concluded at the Audi- 
torium. Total attendance was re- 
ported at 40,000 for the week by 
James H, Cassell, show manager. 

Of much greater importance to 
the twenty exhibiting dealers, how- 
ever, was that a number of ex- 
cellent sales were made and pros- 
pect lists greatly lengthened. A sur- 
vey showed that some 65 orders for 
new cars had been booked and 415 
live prospects carded, 

Gilmore’s Circus troupe, augment- 
ed by the local troupe of Mickey 
Mouse entertainers, brought in many 
of the crowd to the two-a-day 
vaudeville shows. 
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TRUCKING CONCERN 


EXPANDING, OPPOSES | Advocates Use of New Car 


HIGHER ROAD FEES 


For 14 years daily express service 
has been provided between Trenton 
and Philadelphia by S. & K. Singer 
Transportation Company. So suc- 
cessful has the concern’s business 
been, that it is now adding daily 
service to Bridgeton, Millville and 
Vineland. The company specializes 
in perishables and provides pick-up 
and delivery service the same day. 
Full insurance coverage is provided. 

Albert Singer and Louis Ko- 
minsky, owners of the company, 
are unanimous in declaring that any 
proposed New Jersey legislation af- 
fecting transportation will harm 
thousands of persons in this state 
who are not only dependent upon 
motor truck transportation for the 
conduct of their business, but in 
many cases for their livelihood. 

“This is no time to increase fees 
for motor trucks, so essential to 
New Jersey farms, factories and 
business men,” says Mr. Singer. 
“An increase in costs would tend to 
restrict normal business activity, 
cutting down income and employ- 
ment. 

“A tact often lost sight of is that 


Gribben of N. Y. Auburn 
Settings ‘for Used Cars 





A. R. GRIBBEN 


New York, March 2.—A. R. Grib- 
ben, president of the Auburn Sales 
Company, Inc., of this city believes 
that the sale of used cars under 
present day conditions requires the 
same background and the same 
high-class surroundings that go with 
the sale of a new car. 





commercial vehicles in most states 
pay 30 to 35 per cent. or more of the 
highway receipts, though they com- 
prise on an average only about 15 
per cent. of the motor vehicles. 
Any system of taxation that drives 
any considerable part of these 
trucks from the highways will make 


The used car buyer of today is 
even more critical than the new car 
buyer. The used car has too often 
been merchandised from garage- 
like surroundings, which detracts 
from the appearance of the car, and 
then places the whole transaction 
in a very unfavorable comparison 





it necessary to collect increased 
amounts from the remaining vehicles | 
or from general taxation. 
“Eighty-six per cent. of all trucks | 
are privately owned and operated. 
The truck is mereiy a tool of their | 
owner's business on which taxes are 
paid. According to best available | 
estimates $1,250,000,000 is extracted 
annually in special taxes on motor 
vehicles, their fuel, parts, ete., four | 
times the annual railroad tax, 
placed at $300,000,000 by the I. C. C. 
“Truck movements are almost al- 
together short hauls, less than car- 
load lots, and frequently delivered 
to a number of unloading points. 
But whatever the job, we are 
equipped to handle it.” | 


GAS CONSUMPTION 
DROP STIRS SOLONS| 


(Cc ontinued from Page 1) 


braska, North Carolina, Ohio, South | 
Dakota and Texas. Registrations 
throughout the country are now de- 
clining at the rate of more than| 
4,000 vehicles a day, and within the 


last three years national registra- 
tions have declined 2,269,281, or 9) 
per cent. 


with the new car sale, 

With this in mind, Mr. Gribben 
believes that the new sales room of 
the Auburn used car division at 
Broadway and 58th Street is a 
definite answer to improved used 
car merchandising methods. This 
new sales room is literally sur- 
rounded by windows and has been 
decorated to give the impression of 
constant sunlight. It is pre-emi- 
nently a cheerful sales room. It is 
centrally located and under the 


;}Same roof as the Auburn new car 


division. 

The Auburn organization has also 
created new sales and service facili- 
ties for its Philadelphia division, 
serving that city and surrounding 
territory. The plant, a_ six-story 
building, is located at 900 North 
Broad St. 

The first floor, fronting on Broad 
Street, includes a large showroom, 
in which sixteen to twenty cars can 
be placed on display. At the rear, 


| with an entrance on Poplar Street, 


are two large elevators, which fa- | 
cilitate movement of cars between 
all floors. 

The used car department of the 
Philadelphia Auburn-Cord Company 
occupies the entire second floor of 
the building and includes sales and 





The memorializing of Congress by 
state legislatures protesting against 
the l-cent Federal gasoline tax 
furnishes another instance of the 
impracticality of national taxation. 
The states participating in this pro- 
test include Nebraska, Oklahoma, | 
Montana and Oregon. The A. A. A.| 
contention is that these protests | 
substantiate their contention that 


| 


the Federal tax on gasoline infringes 


on state revenues, endangers state 
highway programs, jeopardizes state | 
bond issues and adds to the incen- 
tive for wholesale gasoline tax | 
evasion. 


MICHAEL D. LEAHY 


New York, March 2.—Michael D. 
Leahy, Hotel Marcy, 720 West En 
Ave., 52, district 
York for 
bile Company of Detroit, jumped or 
fell in front of a southbound Broad- 
way subway express train last night 
and was instantly killed. His wife 
stated that Mr. Leahy had been ill 
for several months and said that he 
may have been seized with a dizzy 
spell, causing him to fall in front of 
the train. 


OPPOSES TRUCK BILL 

Boston, Mass., March 2.—The 
Boston Chamber of Commerce 
gone on record as opposed to the 
proposal to amend the motor 
vehicles laws in such a manner as 
to place the supervision of trucks 
under the jurisdiction. of the State 
Department of Public Utilities. 
was held that the legislation would 
be a serious blow to the trucking 
industries, an important branch of 
the transportation business, because 
of increased costs through fees, etc. 


| is handled on the fourth floor, where 


| Auburn Sales Company of Phila- 


manager in | 
the Continental Automo- | 


has 


It | 


display space, storage room and ap- 
praisal facilities. 

Quick service and parts depart- 
ments are located on the third floor, 
together with the service car stor- 
age space. All regular service work 


a modern, completely equipped serv- 
ice department is maintained. The 
paint shop also is located on the 
fourth floor. 

Wholesale headquarters of the 


| delphia are on the fifth floor, which 
| includes the executive offices, new 


car delivery and new car condition- 
| ing departments. 


, JANUARY OUTPUT 
TOPS JANUARY, 1932, 
BY EIGHT PER CENT 


(Continued from Page 1) 
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jin the United States during Janu- | 
ary totaled 108,397 and the Can- | 
;adian output was placed at 2,921. 
Commercial car production in the 
| United States was placed at 21,717 
junits and Canadian output at 437 
| units. 

Production by the members of 
the National Automobile Chamber 
of Commerce during January this 
year totaled 113,862 units as against 
110,869 in January last year, a gain 
of 2.6 per cent., and 84,039 in De- 
cember, 1932, a gain of 35 per cent. 

This is the first time since De- 
cember, 1930, that a gain has been 
shown in production over the cor- 
responding month of the previous 
year. 





| Bendix 


FINANCIAL NEWS 


a | 


MOTOR WHEEL 
Detroit, March 2.—Motor Wheel 
shows for 1932 net loss of $1,186,751 
after charges, depreciation, etc., and 
including Motor Wheel Corporation’s 


share of the loss of Cleveland Weld- 
ing Company amounting to $75,436. 
This compares with net loss of $572,- 
311 in 1931, including the company’s 
share of the loss of Cleveland Weld- 
ing, amounting to $131,578. 


CUTLER-HAMMER 
New York, March 2.—Cutler- 
Hammer reports for 1932 net loss of 





$738,110 after depreciation, taxes, 
etc., comparing with net loss of 
$501,019 in 1931. Net sales were $3,- 


001,898, against $5,904,000 in 1931. 


FEDERAL SCREW 


New York, March 2.—Federal 
Screw Works shows, as certified by 
independent auditors, net loss of 
$414,526 after taxes, depreciation 
and provision for inventory obso- 
lescence, comparing with net loss of 
$309,339 in 1931. 


L. A. YOUNG SPRING 


New York, March 2.—L. A. Young 
Spring and Wire and subsididaries 
for 1932 report, as certified by in- 
dependent auditors, net loss of $196,- 
223 after depreciation, interest, etc. 
This compares with net profit in 
1931 of $521,738, equal to $1.34 a 
share on 388,198 no-par shares of 
capital stock, excluding 24,302 shares 
held in the treasury. 


JOHNS-MANVILLE 


New York, March 2.—Johns-Man- 
ville reports for 1932 net loss of $2,- 
680,873 after depreciation, depletion, 
income taxes and foreign exchange 
fluctuation, which compares with 
loss of $583,791 in 1931 after similar 
deductions. The company omitted 
the declaration of the quarterly divi- 
dend on the cumulative preferred 
stock, payment of which would ordi- 
narily have been made on April 1. 


AMERICAN MOTORISTS INS. 


Chicago, March 2.—The American 
Motorists Insurance Company of 
Chicago has reported to the Illinois 
Insurance Department, it announced 
yesterday, that, as of December 31, 
1932, assets totaled $3,780,656 and 
surplus for the policyholders $1,003,- 
443, including $500,000 of capital 
stock. During 1932 the net surplus 
increased $31,532, it was stated, after 
adjusting securities to market values 
and after paying dividends of $394,- 
185 to policyholders and $30,000 to 
stockholders. 


OHIO OIL 

New York, March 2.—Ohio Oil 
and subsidiaries report for 1932 net 
profit of $7,242,981 after taxes, de- 
pletion, depreciation, interest, in- 
ventory losses and other deductions, 
equivalent after preferred dividends 
to 58 cents a share on 6,648,052 no 
par shares of common stock. This 
compares with loss of $5,182,260 in 
1931 after above deductions, but 
before profit and loss charges 
amounting to $16,306,502, including 
additional inventory writeoff of $4,- 
151,877 and an $11,450,068 adjust- 
ment of fixed assets. Including 
profit and loss items net loss for 
1931 was $21,488,763. 


COMMODITY PRICES 


New York, March 2.—Dun’s index 
of wholesale commodity prices de- 
clined 0.646 per cent. in February, 
compared with a drop of 1.33 per 
cent. in January. The index num- 
ber for March was $127.606, com- 
pared with $128,435 a month before. 
The decline in the index price from 
a year ago was approximately 8 per 
cent. 


BENDIX BRAKE APPOINTS 
ANOTHER DISTRIBUTOR 


Seuth Bend, Ind., March 2.—The 
Brake Company, Bendix 
subsidiary, announces the appoint- 
ment of the Southeast Wheel and 
Rim Company, 927 West Forsythe 
St., Jacksonville, Fla., as a regular 
distributor and service station for 
the Bendix brake line. 

A complete reconditioning plant is 
being installed in the company’s 
station. W. S. Paulk, president of 





the Southeast Wheel and Rim Com- 
pany, has been identified with mo- 
tor sales and service in Jacksonville 
for many years. 
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Amongst the Boatmen 
. * * 


Noyes Celebrates 
* + 7 


Lingo 


Theme Songs 


Chris Sinsabaugh 


Detroit Editor 


UBERT SCOTT-PAINE, eleventh-hour challenger for 
the Harmsworth Trophy, which now becomes the fea- 
ture event of Detroit’s great water carnival next fall, is 
regarded by motor boating enthusiasts hereabouts, is a foe- 
man worthy of Gar Wood’s steel. He looks far more formid- 
able than Kaye Don and his record of performances bears 
out this statement. Detroit is going to see a real race this 
time. Gar Wood will have to build a new defender, it is said, 
and this means an expense of approximately $125,000. 
. * ~ 
SCOTT-PAINE might well be called an English Gar 
Wood, for he has many of the characteristics of the American 
champion who has successfully defended the trophy for thir- 
teen years. The challenger has beaten Wood once—in 
Florida waters when he piloted Miss England I, which he 
built for the late H. O. D. Segrave. He is not unknown in 
Detroit, either, for in 1930 he won the 514-liter race in Miss 
Britain I, and followed this up by defending his honors the 
following year in England. He’s said to be England’s best 


driver. 
~ m + 


POSSIBLY BECAUSE I have a yen for the cars of yes- 
terday, C. S. Henshaw, manager of retail sales of the Noyes- 
Buick Company of Boston, himself one of the old time cycle 
racing stars, sends me data regarding the twenty-ninth anni- 
versary of the concern which was celebrated by the holding 
of a travel exposition. In this show were displayed ancient 
bicycles and old motor cars. 

* . 7 

THE NOYES COMPANY out-Forded Ford in its dis- 
play of old automobiles and horseless carriages. There were 
thirty-nine gray-bearded cars shown, many of them of his- 
toric origin and making a display that you could see no place 
else outside of Ford’s museum at Dearborn. 

On view was the White Steamer, the first car bought 
by the government for a president and used by Taft when he 
was in the White House. There was the Benz in which 
Barney Oldfield did 131.72 m. p. h. at Daytona in 1910; the 
Isotta Fraschini that won the Targa Florio in 1906; a 1907 
four-cylinder Renault which made a non-stop twenty-four 
hour record of 1,050 miles at Brighton Beach. 

There was a six-cylinder Ford of the vintage of 1907. 
Oldest on the floor was an 1895 Haynes, with a horizontal 
single-cylinder engine in the rear deck. And there was a 
1900 Pierce Motorette, powered with a single-cylinder, De 
Dion engine mounted on the front of the rear axle. 

Also shown were such old makes as Orient, Crestomo- 
bile, Cadillac, Holsman, Stevens-Duryea, Northern, Rambler, 
Stanley, Sears-Roebuck, Fuller, Brush, Oldsmobile, Knox, 
Pope-Waverly, electric Duryea, Schact, Winton, Franklin, 
Velie, Pierce-Arrow and Maxwell. 

” ~ * 

UNDER THE CAPTION “Cash-As-Cash-Can,” C. C. 

McGill, editor of the Detroiter, official organ of the Detroit 


Board of Commerce says that “last week’s, last month’s and 
last year’s statistics are rear-view mirrors. The future may 
be seen to better advantage through the windshield.” An 


epigram you might expect in this motor-minded city. 
* « * 

ALSO IN AUTOMOBILE LINGO I have seen over the 
bar of a speakie in the neighborhood of the Fisher Building 
a sign reading: “Don’t say ‘charge it.’ This is no battery 
station.” Never mind why I was in such a place. 

cK a 

“THAT CALIFORNIA self-parking gadget you describe 
in the column sounds interesting,” writes Gregory Flynn, a 
Rye, N. Y., reader. “You say a car thus equipped turns 
around as if on a turn-table. For the theme song for it, why 
not use ‘Waltz Me Around Again, Willie?’ ” 











Retail Salesmen 
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This department is devoted to 
sion of the industry, 


Salesmen, this is your department, Automotive 


the interests of the retail sales divi- 


Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 


your own experiences, success, fail 
Send in your story in the form of 
let us get it ready for publication. 
may help another salesman to m 
you commissions. 

Dealers read this page. Give 
these problems that affect the wor 


firing line, the men who bring home the bacon or don’t, 





ures to help your brother salesmen. 
a letter, or even a postal card, and 

Your achievement or your mistake 
ake sales or avoid errors that cost 


} 
us the benefit of your reactions on 
k of your salesmen, the men on the 





SERVICE HELPS Y-D CHEVROLET 
WIN $70,000 FLEET ORDER 


HE Y-D Chevrolet Compa 
Newbury Street, Boston, 
the first half of a 140 truck 
England Laundries, Inc. Thi 
serviced and operated by the 


poration at the Y-D Service Garage, 341 Newbury St., 


a newly organized commercial 

This fleet order, amounting to 
approximately $70,000, is believed to 
be one of the largest number of 
units that has been obtained by 
any manufacturer in recent years 
for use in Massachusetts. It is an 
indication of what can be accom- 


plished through aggressive policies | 


and modern merchandising methods 
which identify the activities sur- 
rounding the Y-D Chevrolet Com- 
pany. 

The history of the Y-D Chevrolet 
Company, since the World War, has | 
been a very interesting one. It has 
grown out of a minor company, 
principally engaged in garage work, | 
to a well-rounded automobile organ- 
ization, fully equipped to handle 
every phase of automobile require- 
ment. The company is located in 
the heart of Back Bay, where its | 
associate garages, with some 2,50) | 
storage spaces, provide the greatest 
storage facilities in metropolitan | 
Boston. Its up-to-date repair shop, 
with complete passenger car and 
truck equipment of modern design, 
operating under a twenty-four hour 
schedule, and its trained personnel, 
makes the Y-D Chevrolet Company 
and the Y-D Service Garage, Inc., a 
definite factor in the automobile 
= transportation business of this 
city. 

One of the _the outstanding develop- 


a 











Returns for today: Arizona 


|New England Laundries, Inc., 
} acknowledgement of the economical 


|tation problems on a 
| The 


ete. 


ny, Massachusetts Avenue and 
has just completed delivery of 
order received from the New 
s large Chevrolet fleet will be 
Universal Motor Mileage Cor- 
under 
lease plan. 


| 


o— —— 


| ments is the commercial leasing | 
|plan for leasing fully serviced fleets 
of commercial cars to concerns who, 
in the past, have been forced to 
|maintain their own transportation 
|service. The Universal Motor Mile- 
|age Corporation, an associate of the 
so-called Y-D group, has developed 
a highly established plan which | 
affords this type of service to re- 
sponsible fleet operators. The re- 
ceipt of this large order from the 
is an 


justification for the unusual leasing 


|plan and is an unqualified indorse- 


ment for the solution of transpor- 
large scale. 
leasing corporation supplies 
everything in connection with the 
fleet of trucks; pays all bills inci- 
dent to the operation, such as re- 
pairs, gasoline, storage, cleaning, 
registration, excise tax, insurance, 
The lessee employees his own 
drivers and trucks are painted and 


lettered in accordance with the 
specifications of the user. This 
plan is being adopted more and 


more every day by large fleet ac- 
counts in New England. 

The New England Laundries, Inc., 
have placed this order as part of 
their program of modernizing equip- " 





on 
, Connecticut, 


| 





encouraging at the present time. 





| 131-inch 
ton truck 


panel, one 


|heavy duty truck tires and retainer 
These trucks in the accom- | 
,panying picture represent only a 
| portion of the fleet—nimeteen others 
‘having been delivered to Springfield 
and Lowell where the New England 
Laundries, Inc., operate. These tires 
insure uninterrupted service to the 


| tubes. 


customer as well as longer life and 
lower cost per mile service. The | 
“Retainair,” General Tire Com- 


pany’s new puncture sealing tube, 
|not only reduces punctures and tire 
by maintaining proper 
life to 
Many large operators in 


delays but, 
air pressure, imsures longer 
the tire. 
New England are 
type of equipment 
numbers to insure 
service. 

The 1933 Chevrolet trucks have 
even greater strength and power and 
are even more economical in opera- 
tion than ever before in Chevrolet’s 
history. Public recognition of these 
quality features is indicated by the 
increase of 80 per cent. greater 
Chevrolet truck sales in this terri- 
tory during January, 1933, as com- 


now using this 
in increasing 
uninterrupted 


pared with January, 1932. 
CONTINENTAL APPOINTS 
Detroit, Mich, March 2.—An 


nouncement has been made by the 
Continental Automobile Company 
of the appointment of Harry Elliott 
of San Francisco, as its West Coast 
advertising and publicity represen- 
tative. 





Six Truck Sales Leaders for leans, 1933 


(Comparative figures for December, 1932, 


page 7) 


Georgia, Maine, Missouri, Nevada, New 


Hampshire, New Jersey, New York and Oklahoma 


In this table: 32 states and 




















the District of Columbia. 
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FIFTH | 
















































































JANUARY, 1933 | FIRST SECOND THIRD FOURTH SIXTH 
State Sales | | 
Arizona — 37 | Chev 17 | Ford 14 | D-In 3 | 
Connecticut —_124 | Chev 66 | Ford 25|Int 9|D-R 5 |GMC 4 | Stude 3 
Delaware 49 | Chev 29 | Ford 15 | I-In 2 | — tt: : 
Florida 318 | Ford 149 Chev _—*96'| Int 28 | Austin 26 | Indiana 5 | Reo 4 
Georgia 121 | Chev 66 | Ford 39 | Int 9|GMC  4/|* — ce 7 
Idaho 39 | Chev 20 | Ford 15 | Int 3|GMC 1| a 
Miinois 852 | Chev 242 | Ford 199 | Int —«*105 | Dt = =—-70 | GMC _54 | ‘Dodge —_—-36 
Indiana 405 | Chev _147 | Ford 141 | Int ‘58 | Stude 14 | Dodge 12 | GMC 9 
Kansas 85 | C-F __‘37 | Int 4 a 2|D-G ij _ ui 
Maine 120 | Chev 62 | Ford 40 8|D-R  3| White 2/ DT-G L 
Maryland 166 | Chev 69 | Ford __ se 13 | GMC oT! Dodge ~  § | Autocar 4— 
Michigan 401| Chev 176 | Ford _135 | Int 34 | Federal 16 | D-S_ 8 | G-R 7 
Minnesota 291 | Chev. _—‘147 | Ford 93 | Int 20 | Dodge 11 | DT 8|Stude 4 
Missouri 206 | Chev —°92 | Ford 76 | Int _____19 | Dodge «5 | GMC 4|Indiana 3 
Nebraska 88 | Chev 42  T Ford 28" | Int 7|DT-D  _3/G-sS | er 
Nevada 26 | Chev 10| Ford 9|D-In. 2|G-M-R_ 1 | r 
New Hampshire 37 | Chev 17| Ford  10|DT-n 3|/* °&«;1.11] [ 
New Jersey 358 | “Chev.-—*'137 | Ford. 101 | Int 29 | Dodg 17 | Mack sip 11 
New Mexico 73| Chev _—38 | Ford _—_—=a28 | Int" 5 | D-S en 
New York  —974.| Ford _—_—303 | Chev _269 | Int 78 | White  68| GMC 47 | Dodge 41. 
North Carolina 402 | Chev 194 | Ford 138 | Dodge _18 | Int —_17|GMC__—9'| Au-DT__—6 
North Dakota 30 | Chev _16 | Ford 8 | Int 4/D-G rr Pe toa : 
Ohio 507 | Chev _190 | Ford _186 | Int 561 Dodge 14 | DT 12| G-R-W_ 6 
Oklahoma 234 | Chev 134! Ford _56 | Int 22 | Dodge 8|GMC 6 | Indiana 3 
Oregon 40| Chev _—'18! Ford _—sil7'| G-I 2 | Reo 1] 2 
Pennsylvania 842 | Chev __344 | Ford _259 | Int 80 | Dodge 37 | White 20|GMC 19 
South Carolina 113 | Chev = _Ford 26 | Int 6| Austin. 4|GMC  3/| Dodge 2 
|South Dakota 38 | Chev 5 | Ford 14 | Int sie ti oe 
Utah 60 | Chev 3 | Ford 14 | Int 5 | GMC 3| Dodge 2|Reo 1 
Virginia 256 | Chev 137 | Ford 84 | Int | Do 8| White 4 Reo 3) 
West Virginia 153} Chev (75 | Ford 56 | Int 13 |GMC 3 | D- DI ai " Stude ‘1 
Wisconsin 236 | Ford _(°91| Chev _73 | Int is | DT 15 | Dodge _10 | GMC 8 
Dist. of Columbia 82 | Ford 38 | Chev —«22 | Int 8 | White 7|D-G 2|* 1 





ment and service in order that they 
may be in a position to take full 
advantage of the return to normal 
'business conditions which they are | 


The truck chosen for the general | 
|delivery of laundry is the Chevrolet 
and one-half 
equipped with aaear A series of brief biomailiies of outstanding automotive car 


and truck merchants. 
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| President Noyes 
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That Way 


NOYES, 


Buick Sales Company, Boston, Mass. 


Back in the days when the automobile was a “horseless 


| carriage 


the motor transportation business, 


” a wise young man named Harry K. Noyes got into 


believing that this new 


method of getting human beings and goods from one place to 


another had a great future. 


He still believes it, in spite of 


depression and the familiarity that is supposed to breed con- 


tempt. 
Back in the days when the 
twentieth century was still in 


swaddling clothes, 
Mr. Noyes started 
a very small and 
very humble auto- 
mobile “store” and 
garage in Lowell, 
Mass. He secured 
the dealership for 
three cars, one of 
which was Buick. 

The employees 
of this’ infant 
automobile in - 
dustry could have 





H. K. Noyes 
been counted on the fingers of one 


hand, but even so Mr. Noyes must 
have made the most of his man- 


power, because almost from the be- 
ginning the dealership grew pro- 
digiously. The list of satisfied 
customers finally attracted the at- 
tention of a gentleman who bulked 
large in the automobile industry of 
that day. This gentleman was Wil- 
liam C. Durant, then president of 
the Buick Motor Company 
looking over a batch of sales reports 


one day, he exclaimed, “By jove, this | 


man Noyes in Lowell, Mass., must be 
a live wire. Look at the sales that 
man has made in the last year.” 

So it happened that one day Mr. 
Noyes sitting in his office in Lowell 
was surprised by a visit from the 
president of the company which he 
represented. And Mr. Noyes was 
still more surprised when Mr. Du- 
rant said, “Mr. Noyes, I have been | 
very much delighted by the number | 
of Buick cars you are selling and 
by the long list of satisfied custo- 
mers you have managed to attach to 
your company. How would you like 
to become manager of the factory 
branch we are getting ready to open 
in Boston.” 

As soon as he got his breath back, 
Mr. Noyes agreed to consider the 
offer and shortly after that he 


signed on as Boston manager for| 


Buick, On October 1, 1908, Mr. Noyes 
opened the factory branch in the old 
Park Street Motor Mart. That com- 
paratively humble beginning proved 
extremely profitable. The business 
grew and in May, 1915, Harry Noyes 
obtained the New England Buick 
franchise. In 1920 the business had 
grown to such proportions that 
something had to be done about it. 
The youth had outgrown his clothes. 
In August, 1920, the whole 
plant moved into its own home at 
855 to 859 Commonwealth Ave., 
where it still holds forth. 

But even this did not mark the 
end. The business grew and grew 
and in 1928 it was necessary to get 
a bigger suit for the young-old man. 
Noyes did this by building a service 
station at 25 St. Paul St., where 


there is approximately 100,000 square 
feet of floor space. 

In the brief space given us we 
cannot go into as much detail as 


and | 


Noyes | 


| 
we would like regarding the accom- 


its | pPlishments of Harry K. Noyes and 


his Noyes Buick Sales Company, 
which has filled Boston and New 
| England with Buick cars and satis- 
| fied Buick owners. Suffice it to 
say that in a normal year the Noyes 
Buick organization and its affiliated 
companies dispose of 35,000 new and 
used cars. If you ask Harry K. 
Noyes what business policies have 
brought him success, don't be sur- 
prised to hear him reply: “Large 
volume and frequent turnover, with 
a pay-as-you-go policy and freedom 
from all loans and mortgages.” And, 
after all, that isn’t a bad receipt for 
successful business anywhere. 


DEALER 
DOINGS 


bebe 
CAMDEN, N. J. 


Improved business conditions in 
Camden county are shown by in- 
creased demand for new automo- 
biles, according to Watson Shall. 
cross, Dodge and Plymouth dealer. 
Mr. Shallcross based his statement 
upon the experience of his own 
business last month, when new car 
| sales showed a 50 per cent. gain over 
January, 1932. 








* 7 


Commissioner Clay W. Reesman, 
speaking of the business advantages 
of Camden holding an annual au- 
tomobile show, draws attention to 
the fact that show visitors not only 
show interest in the exhibit but 
usually spend many dollars in local 
| stores. 


* * 


NEW YORK CITY 


The Marmon Automobile Com- 
pany of New York, Inc., have opened 
its new showroom at 480 Park Ave., 
northwest corner of 58th Street. This 
move is in line with the company’s 
policy of concentrating in the fine 
car field exclusively and a complete 
line of the new 1933 series Marmon 
Sixteens will be on display at the 
new location. Marmon’s _ service 
headquarters will be opened up at 
793 llth Ave., between 55th and 
56th Street. 


NEW HAVEN CONN. 


H. Irving Hoffman, well known 
automobile salesman, who has been 
connected with New Haven dealer- 
ships for the past twelve years, has 
| joined the sales staff of the Biever 
Motor Car Company, 138 Whalley 
Ave., Chrysler and Plymouth dealers. 
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Prophets and Croakers 


O those of us who have carried on through the depres- 

sion of 1929 to date, there is considerable cynical amuse- 
ment in comparing the prophecies of 1929 with the croakings 
that are being emitted today. 

Do we remember the prophets of the “new era,” who 
said that the United States had entered upon a new plane 
of prosperity which was to continue forever. Are our faces 
red as we recall how we believed them. Dear, dear, the 
ancient laws of supply and demand had been abrogated. We 
faced a day when poverty was to be banished from this land 
of ours. We wanted nothing so inconsequential as a full 
dinner pail. Our thoughts turned to chickens in every pot 
and two cars in every man’s garage. And, beginning with 
1929, that dream of permanent security faded and we awoke 
to find that supply and demand were still doing business at 
the old stand. 


That period of confidence in a permanent prosperity for 
America seems very distant today, and the voices that we 
hear now are quite other than those of the prophets of pov- 
erty banished. Instead, we hear men say that our national life 
has moved down permanently to a lower level. They say that 
1932 was simply a new normal, not the end of a long decline. 
Production has overtaken and passed any possible ability to 
consume. We have no chance to lifting industrial activity to 
higher levels, because there is no income to support consump- 
tion of our machine-made products. 

They sum it up, these croakers of 1933, by pointing to a 
vicious circle. Production cannot be increased to create jobs 
until buying power is brought back. And buying power never 
can grow to prosperity volume until there are no jobs to 
supply income. If this isn’t a vicious circle, exactly what is? 

Yet the country still lives and some 30,000,000 of our 
people have jobs or businesses or, at any rate, some method 
of making a living. How does that happen? Suppose we 
look at our own industry for an answer. 

The first and fundamental object of the automotive 
industry is to sell motor vehicles. If it were not for the 
vehicles, obviously there would be no service, parts, accessory 
or other industries. In 1932 the sale of new cars and trucks 
was not in sufficient volume to make a living for the men 
engaged in it, yet somewhere between 30,000 and 40,000 
dealers are still in the business. How? 

During the years from 1929 to now automobile dealers 
watched the volume of motor vehicles sold shrink month 
after,month. Instead of two or three or four million units, 
they watched the total drop to a shade over a million. Those 
of the dealers who were real business men sensed, back in 
1930, that this shrinkage in sales volume would sooner or 
later create a situation meaning nothing else but debit for 
any merchant who relied solely on new vehicle sales. They 
began to cast about for some form of activity that would fill 
the growing void created by falling vehicle sales. 

Those of the dealers who deserved to survive turned to 
the after market for the solution of their problem. They 
promoted service, where billions of dollars have to be spent 
every year to keep existing vehicles in operation. They 
have realized more and more that to keep their foothold in 
the automotive business they must become not new car deal- 
ers but merchants of motor transportation, supplying their 
customers not only with cars and trucks but with everything 
needed to keep their units in continuous operation. 

The number of automobile dealers who have become 
merchants of motor transportation in the past three years 
would probably astonish those of us who have been advising 
just this course for years. Out of disaster they have found 
the way to permanent security in their own field. These men 
have not Jet the depression down them; they have risen above 
it; and they and their kind, by creating new methods of 
achieving profits, are the real force which finally will rout 
‘re depression, 
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WILLYS EMPLOYEES 
DISCUSS BACK PAY 


(Continued from Page 1) 


vocated pursuance of legal courses. 
There were others who said no work 
should be resumed by any employees 
until all employees receive wages 
owing them. Mr. Murlin said the 


International Harvester Company is 
willing and able to advance money 
in payment for the manufacture of 
4,400 trucks in addition to the 568 
trucks now being completed. He 
said 1,000 workers are now employed 
and the manufacture of the addi- 
tional trucks would provide more 
employment, with the prospect of 
the plant’s operation continuing 
until May. The receivers, he said, 
are seeking other orders. Mr. Mur- 
lin said he thought it was in best 
interests of all creditors that the 
plant be kept in operation, stating 
that, if necessary, the plant could 
be more easily sold as a going con- 
cern The creditors will stand to 
lose, he said, if the plant is closed 
andi the equipment damaged 
through deterioration. 

The International Harvester Com- 
pany and the court wiil not continue 
work at the plant, Mr. Murlin said, 
unless they are assured there wili 
be no labor troubles. He pointed 
out the conditions laid down by the 
court for manufacture of additional 
trucks, including that wages cannot 
be reduced below the scale which 
obtained when the receivers were 
appointed and that money must be 
on hand to pay all labor claims in- 
curred in the work. He recom- 
mended that the employees file in 
Common Pleas Court for the disso- 
lution of the mutual aid fund, saying 
his investigation revealed the dis- 
tribution of the fund would amount 
to about $30 a member. He said 
there is also a separate benevolent 
fund of about $7,000, which officials 
have agreed to use in extending re- 





| lief to those most in need. 


Mr. Murlin told the workers that 
their claims must be properly and 
legally presented to the court for 
establishment of priority of claims 
of all creditors. He said on the 
basis of his present information the 
bondholders, with a claim of $2,000,- 
000 hele the first lien and the em- 
ployees have next priority ahead of 
the merchandise creditors. 


STUDEBAKER ADDS 
78 DISTRIBUTORS 


(Continued from Page 1) 
cording to an announcement i ade 
here today. 

The list of new appointments in- 





|dicates a definite strengthening of 


Studebaker representation in many 
important markets and raises the 


roster of the corporation’s distribu- 
tors and dealers to more than 2,200. 

Among the Important new Stude- 
baker appointments are: Teefy-Seltz 
Company, Inc., Philadelphia, Pa.; 
Lennon Motor Company, Inc., Mon- 
roe, La.; Packard Sales, Inc., Evans- 
‘ville, Ind.; McNeer Nash Company, 
Portsmouth, O.; Teefy-Seltz Com- 
pany, Inc., Allentown, Pa.; Turner 
Motor Company, Mobile, Ala.; 
Teefy-Seltz Company, Inc., Wilkes- 
Barre, Pa.; Rubidoux Motor Com- 
pany, Riverside, Cal.; E, A. Eymann 
Motor Company, Santa Rosa, Cal.; 
Cooper Motor Company, Albuquer- 
que, N. M.; Burlingame Motors Cor- 
poration, Albany, N. Y.; A. P. Mitch- 
ell Auto Company, Fort Worth, 
Tex.; the White Motor Truck Com- 
pany, Casper, Wyo.; X. R. Gill, 
Company, Dallas, Tex.; Kemmerling 
Motor Company, Peoria, Ill.; Phelan 
Motor Company, New Bedford, 
Mass.; Studebaker-Rockne_ Sales, 
Inc., Milwaukee, Wis.; L. W. Har- 
tough Company, Huntington, N. Y.; 
Massoline Motor Company, Jersey 
City, N. J.; Faunce Motor Com- 
pany, Pittsburgh, Pa.; Ray B. Cralle 
Company, Tampa, Fla.; McCord 
Johnson Motor Company, Atlanta, 
Ga;. Nowell Nash Motor Company, 
Annapolis, Md.; Murray Motors, Inc.. 
Bangor, Me.; Western Motor Com- 
pany, Great Falls, Mont.; McMur- 
ria Motor Company, Jacksonville, 
Fla.; George A. Martin, Inc., White 
Plains, N. Y.; Greenlease-Ledter- 
man, Inc., Tulsa, Okla.; Arthur C. 
Meyer, Youngstown, O., and Auburn 








, Connecticut Company, East Hart- 
ford, Conn, 








|helper in the basement, seeing it, 


OPERATION OF TRUCK FLEET 
HIGHLY DEVELOPED BY TWO 
BIG N. Y. DEPARTMENT STORES 


Two of New York’s largest department stores, which 
have developed their truck fleet operations to a high degree, 
are planning still further improvements to speed up package 
delivery. Sore eneerirnee: 

A delivery layout, to occupy 36,000 
square feet, is in process of con- 
struction by the Empire Delivery 
Service, New York city. Serving the 
two Saks stores and Gimble Broth- 
ers, the new department embraces 
the third basement jdevel of the lat- 
ter store, and will incorporate the 
best ideas and features of other suc- 
cessful store layouts. 

Packages. will drop from spiral 
chutes on any floor to thirty-inch 
conveyors, which will go to sorting 
and routing tables. The merchan- 
dise will then continue to two new 
thirty-six-inch wide conveyors, each 
200 feet long, into sorting and pack- 
ing bins, and thence transferred toa 
wheeler for loading on trucks. Aill- 
steel construction is being used for 
the 170 bins, the sorting and mark- 
ing table, and the wheeler. 

Saks & Co., in developing its de- 
livery service of its store at 5th Ave- 
nue and 49th Street, a high-priced 
corner, discovered a loading sys- 
tem that requires the minimum 
footage. 

After careful consideration it was 
decided containers could be used to 
advantage to save space. The steel 
reinforced wire mesh container 
adopted weighs 500 pounds and is 
5 feet 2 inches high, 4 feet wide 
and 7 feet long. It just fits the Saks 
delivery trucks. 

Charles E. Lewis, director of de- 
livery. says: “Thanks to the con- 
tainer and othr devices and systems, 
we can load a truck in just two min- 
utes. It means we need to have 
space for only four trucks to be 
loaded at one time.” 

Most of the Saks fleet of seventy- 
five trucks is at present loaded at a 
platform on the north side of the 
store. This space is used by the 
three-quarter-ton gasoline and one- 
ton electric vehicles, which make} 
up the greater part of the fleet. 
The south loading platform is used 
by the smaller number of seven-ton 
trucks, used for furniture, large sized 
works of art, etc. 

Two trucks cnly can be loaded on 
each platform at one time. One 
gets the best picture of the opera- 
tion on the north end, where the 
small trucks, comprising by far the 
greater part of the fleet, are rapidly 
maneuvered in and out of the small 
unloading platform. 

Under the present system, which 
in all probability will be used in the 
new delivery layout, the sixty drivers 
and sixty helpers load the containers 
in the basement, where they do not 
in any way block traffic or occupy 
valuable loading space with their 
vehicles. 

When the driver has completed his 
load he snaps the containers’ bur- 
glar-proof lock (none of which have 
been broken, although they have 
been tampered with) and leaving 
the container in charge of his helper, 
goes out to get his truck, parked 
nearby. 

Meanwhile, the helper propels the 
container, which rolls on two swivel 
casters in front and two pivot cast- 
ers on the rear, toward the north- 
east corner of the loading room. 

There the helper is confronted by 
two boards covered with numbers 
which flash electrically. There is a 
number for each truck. Board No. 
1 stands for one side and No. 2 for 
the other side of the platform. 

When the driver arrives at the 
loading platform with his truck, he 
goes to a board containing a set of 
numbered buttons, identical with the 
numbers on the flash boards below. 
He pushes his number, and the 











the time the driver pushes his num- 
ber until he drives off loaded. 


Avenue store also serves Saks’ 34th 
Street store. Three five-ton relay 
trucks convey merchandise from the 
34th Street to the 5th Avenue store. 
This merchandise comes up packed 
in hampers and already routed. 

Capacity of the loading and de- 
livery system has been 30,000 pack- 
ages daily, over fifty-six delivery 
routes. 

Gimbel Brothers, the other de- 
partment store that will benefit by 
the new delivery system, has re- 
duced its truck unit operation by the 
installation of a night loading pro- 
cedure, according to Avery Allen, 
superintendent of the Gimbel ware- 
houses. 

“Most delivery units pick for their 
representatives men who are stable, 
sincere, and, if possible, men with 
families,” says Mr. Allen. “What, 
then, will be the driver’s and help- 
er’s reaction to being able to return 
to his home and family life earlier 
in the day? It is quite obvious his 
attitude toward his work will be 
decidedly better, and it is also ob- 
vious his attitude toward his work 
will be decidedly better, and it is 
also obvious that the reaction of his 
family will be more conducive to 
satisfaction and happiness in his 
particular duties. 

“Driving conditions during day- 
light hours are decidedly better. 
The driver has a better chance to 
make a good accident record, and, 
if a bonus incentive plan is used, he 
has a much better chance to in- 
crease his earning capacity by his 
no-accident accomplishments. This 
once more reflects itself into his 
home and family life, as well as his 
personal earning power. 

“With even distribution of the 
trucks occasioned by loading in the 
afternoon and evening, the driver 
and helper are assured of more im- 
mediate assistance, and consequent- 
ly the time that it is necessary for 
him to spend in reloading his truck 
for the following day is decidedly 
less. This decreases the working 
time of both driver and helper and 
tends toward a much better work- 
ing condition in the delivery de- 
partment. 

“Damages, which necessitate ex- 
tra workroom expense, time, cus- 
tomers’ complaints, and which are 
decidedly important, are likewise 
less, due to the unhurried loading of 
trucks in the late afternoon or 
evening. Under the night loading 
arrangement, a driver can take as 
long aS he wishes, be as careful as 
he wants, can arrange his load to 
his satisfaction and can carefully 
inspect each piece before putting it 





(Continued on Page 8) 


{| COMING EVENTS | 


A scasennseeseeteseensteeenasnEneEREEEEecenmnensiinl 
MARCH 


5- j-—New Orleans, La. Automobile show, 
Municipal Auditorium; Gordon Her- 
bert, manager. 

6-11—Manchester, N. H. Automobile show. 

8—New York. Annual regional meet- 
ing American Society for Testing 
Materials, Hote] New Yorker. 
8—New York. Society of Automotive 
Engineers. Metropolitan section 
meeting in conjunction with A. 8. 
T. M. meeting, Hotel New Yorker. 
10-19—Geneva, Switzerland. 
Automobile Show. 
20—Washington, D. C. American Chem-] 
ical Society meeting. 

20-25—Union City, N. J. North Hudson 
Automobile Show, Columbia Park. 

27-April 1—Minneapolis. Automobile Trade 
Association, Northwest Automobile 
Show, Auditorium. 

27-April 1—New London, Conn. 
bile show, State Armory. 


APRIL 


12-27—Milan, Italy. International Auto-¢ 
mobile and Nautical Show. 

21-21—Cleveland, O. National Pctroleurr 
Association, meeting. ’ 


MAY 
2- 5—Washington, D. C. United States 
Chamber of Commerce, meeting 
17-18—Tulsa, Okla. American Petroleum 
Institute, mid-year meeting, Mayo 
Hotel. 


Automo- 


responds by shoving the container 
onto a set of tracks which lead onto 
tracks on an elevator. 

The elevator carries helper and 
container to the street ievel, where 
a similar set of tracks meets the 
elevator tracks and facilitates mov- 
ing of the container into the truck 
body, where it fits, with no waste 
space. The containcr inside, the tail- 
board is dropped and the truck is 
off. 

Two minutes are consumed from 


JUNE 
16-17—Louisville, Ky. 
bile Association, convention. 
18-July 3—Bordeaux, France. Seventh Au- 
Semen, Nautical and Aeronautical 
ow, 


American Autome- 


The delivery system at the 5th— 


International; 
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Edited by Herbert Chase 


Arvin Radio Sets 





Inc., 
Columbus, Indiana, are now intro- 
ducing the Arvin car radio, which 


Noblitt-Sparks Industries, 


is made in two models, six and 
seven-tube all-electric superhetro- 
dyne sets. 

The set looks much like the well- 
known Arvin hot water car heater 
and is almost as easy to imstall. Two 


compact units are secured to the 
dash. The receiver unit mounts on 


NEW FENDER GUIDES 
HAVE CATILIN TOP 


—_~ # 








o 


Two new fender guides, charac- 
terized by the use of Catalin tops, 
are now being marketed by the 
Yankee Metal Products 
tion, New York city. That known 
as No. 845, called the Catalin torch, 
has a catalin top, available in red, 
green or onyx, and is not wired for 
illumination. 

It lists at $1.25. No. 840 is an air- 
plane illuminated type, available in 
the same colors of Catalin, which 
is a cast phenolic plastic that is 
virtually unbreakable. Both types 
are chromium plated. 


BENDIX BRAKE LINE 
STATIONS GAIN IN 1932 


South Bend. Ind., March 2.—Last 
year was a good one for the bulk of 
service stations handling the Bendix 
brake line, according to statements 
issued here today by O. C. Holaday, 
director of service, Bendix Brake 
Company. 

“Of the fifty-eight stations han- 
dling the Bendix brake line, more 
than 60 per cent. increased their 
business in 1932 over 1931,” said Mr. 
Holaday. “The most noteworthy 
case was that of Harvey Sales and 
Service, Inc., Boston, Mass. D. E. 
Harvey, president of this concern. 
reports that his 1932 Bendix brake 
line business was 150 per cent. over 
1931, 

“Several other stations showed an 
increase of 100 per cent. over 1931.” 


Corpora- | 


ieration of the set. 











the engine side of the dash, under 


the hood. The speaker, amplifier 
and “B” battery eliminator are 
combined in the other small unit 


located back of the dash. 

It takes only a few minutes to) 
open up the entire radio for in- 
spection or service, and this may 
be done without affecting the op-~ 


A remote control makes for easy 
tuning. The tuning control fits the 
hand and clamps on the steering 
column. The driver does not have | 
to take his eyes off the road to tune | 
the set. 

Automatic volume control coun- | 
teracts station fading and assures | 
more uniform reception without | 
changing the volume setting. A spe- 
cia] control enables the operator to} 
adjust the tone to the quality and 
pitch preferred. | 


NICKEL IRONFOR 
CYLINDER LINERS 


According to Nickel Cast Iron 
News, the following mixtures for 
Diesel engine cylinder liners are in 
common use by manufacturers of 
this type of equipment. The result- 
ing casting is found to possess a 
close, dense structure, having 
strengths as indicated below, excel- 
lent resistance to wear, and thermal 
stability under the temperatures in- 
volved in Diesel engine service: 


Studebaker Uses Shock 
Absorber Impact Test 


In the Studebaker laboratories what 
is called “the guillotine test” is ap- 
plied to shock absorbers. A 60-pound 
weight is dropped on the arm of 
the absorber by pulling a trip cord. 


This weight is dropped at any 
height desired from two to seven| 
feet. 

For this test the absorber is 


“frozen” and the spiral thermostat 
locked so that the absorber does not 
have any rebound to soften the 
force of the blow. This is a test for 
structural weakness. It has been 
conducted on a great number of ab- 
sorbers, and is still being continued 
at intervals. 

In addition to this test absorbers 
are subjected to an oscillating test 
in which they are oscillated at full 
stroke of 5 inches between two mil- 
lion and three million times, with 
an automatic checking device rec- 
ording the number of oscillations 
and variations in resistance of the 





Light (42" to Heavy (1” to 
Type 1” section) 2” section) 

Total carbon 3.25 3.10 | 
Manganese 2 55 -80 | 
Phosphorus .... lessthan .20 less than .20| 
Sulphur ....... = . 10 ’ ~ 10 
Silicon ; 2.00 1.00 | 
ES enchegth< 1.75 1.00 | 
Chromium ... .50 none | 
Tensile strength 36,000 40,000 
Brindell hardness 220 220 
Percentage steel } 


in charge.. 20-40 30-60 | 


A. S. M. E. Metropolitan 
Section Meeting 





New York, March 2.—Six meetings 
are scheduled for this month by the 
metropolitan section of the Ameri- 
can Society of Mechanical Engi- 
neers. All except that on Machine 
Shop Practice, which will be held in 
Newark, N. J., will be staged in the 
Engineering Societies’ Building, 29 
West 39th St., New York city. The 
schedule follows: 

March 1, Management; March 7, 
Oil and Gas Power; March 14, Ma- 
terials Handling; March 16, Machine 
Shop Practice; March 22, Manage- 
ment; March 27, Power. 


JOHNSON BRONZE OPENS 
NEW WAREHOUSES 


New Castle, Pa.,. March 2.—An- 
nouncements have been received of 
the following changes in represen- 
tatives and in warehouse locations | 
by Johnson Bronze Company of this 
city: 

In New York a new warehouse 
has been opened at 33 West 60th St. | 
Here a complete line of Johnson | 
Bronze bushings for automobile re- 
placement will be carried, sold and 








ctarts 


The cscillation rate 
at 60 per minute when the test he- 
gins and this is stepped up at regu- 


absorber. 


lar intervals until the oscillations 
number 140 per minute. This test is 
primarily to determine the effect of 
wear upon the operation of the 
automatic thermostat and resistance 
of the absorber to road shock. Upon 
examination of the absorbers at the 
end of this test, they are said to 
show negligible wear and to record 
very little difference in degree of re- 
sistance. 





distributed under the supervision of 
Jack Goldman. 

In Atlanta the new warehouse is 
located at 544 Spring St., N. W., 
from which location F. D. Barringer 
and J. F. Sheridan will handle sales 
and distribution in the southeastern 
territory. 

The company’s new automotive 
handbook for 1933 (Johnson Bronze 
Catalogue No. 22) is ready for dis- 
tribution and carries complete list- 
ings of Johnson bronze bushings for 
all late models of cars, trucks and 
buses, 
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Electric Oar 





Charles P. Grimes, proprictor of 
the Grimes Brake Engineering Ser- 
vice and the Electric Oar Company, | 


Syracuse, N. Y., is marketing 
through the latter company what is 
termed an “Electric Oar.” 

It consists of a substantial car on 
which is mounted a six-volt electric 
motor driving direct, through a long, 
Straight shaft, a small propeller 
mounted just beyond the end of the 
oar. Below the motor is a clamp for 
fastening the oar to the tail-board 
of the boat, which the device is to| 
propel. The oar is used for steer- | 
ing as well as for propulsion. A 





two-speed switch attached to the} 
oar just above the motor is used to| 
connect or disconnect the motor to| 
or from a six-volt storage battery, | 
such as is used in an ordinary car. | 
The assembly measures 714 feet over | 
all and weighs thirty-eight pounds. | 


It lists at $70 complete, but with- | 


out battery. ' 





5 





Production — Engineering — Factory 





for Trolling 


500% bas 


53 





When attached to a sixteen-foot 
round-bottom fishing boat the oar 
propels the boat at two miles an 
hour, with the switch in the low- 
speed position, the motor drawing 
6.6 amp. The higher speed is 3.6 
to 4 m. p. h., at which the draw is 
24 amp. Operation is said to be 
absolutely silent and free from vi- 
bration. A thin-plate automobile 
battery having nineteen or twenty- 
one plates is recommended. A 
seventy-pound battery will troll a 
boat at 2 m. p. h. for twenty-four 
hours, when fully charged, it is 
stated. 

KILLS INSURANCE BILL 

Trenton, N. J., March 2.—The New 
Jersey Assembly has killed the bill 
to reduce from $5,000 to $2,000 the 
amount of public liability insurance 
required of taxicab drivers. 





MARCH 
TRUCK ISSUE 


eo 


Owners of 1,500,000 Business 
Vehicles Will Get the Issue of 


March 17. 





(Postponed date, account of lave registration figures) 
* 

Revised Fleet owners having 10 or more vehicles, 
schedule of 27,000 names, will receive the truck issue 
Truck Issues | March 17. Machol list being used, with 

copies personally addressed. Only Auto- 
MARCH 17 | motive Daily News can provide such wide 
APRIL 14 extra distribution at no additional cost to 
MAY 12 the advertiser 
JUNE 16 
JULY 14 If you want to reach not only those owners 
Sei doe | but all exclusive truck dealers, important 
AUG. 26 bus operators, 8,000 passenger car dealers 
SEPT. 15 and important factory officials, use that issue 
OCT. 13 with a page at $350; half page at $175 or 
NOV. 10 a quarter page at $87.50. 
DEC. 15 | Forms close 2 days preceding publication. 


Automotive Baily News 


H, A. TARANTOUS, Bus Mer., 350 HUDSON STREET, N. Y. C 
DETROIT OFFICE: Geo. M. Slocum, Manager 


Fisher Building, 


WESTERN OFFICE: Willard R. Cotton, Manager 


333 No. Michigan 





Detroit, Mich. 


Ave., Chicago, Ill. 
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TRUCK ASSOCIATION 
EXECUTIVES GROUP 


DRAWS UNIFORM BILL 


(Continued from Page 1) 


state of Indiana is hereby author- 
ized and empowered to create and 


establish a commission to consist of | 


three (3) officials of the state of 
Indiana, preferably the officials in 
charge of the registering and the li- 
censing of motor vehicles, a member 
of the public service commission 
and a direct and personal represen- 


tative of the governor or a member | 
of the highway commission, whose | 


duiy it shall be, as occasion may | 
arise, to confer with officials of 
other 


states and commonwealths 








—, 


ing and maintaining fair, equitable 
and satisfactory reciprocal arrange- 
ments and plans for the movement 
of motor vehicles from to and be- 
tween the different states and com- 
monwealths and the District of 
Columbia of the United States and 
regulating the use of same on the 
|roads and highways of the state of 
Indiana. 

Section 2. The Governor of the 
State of Indiana and the Commis- 
sion appointed and designed by him 
are hereby authorized and empow- 
ered to engage in any conference 
| with officials of any or all other 
states, commonwealths or the Dis- 
trict of Columbia that, in their 
judgment, would be in the interest 
|of the State of Indiana and the 





and the District of Columbia for the | by empowered to enter into such 
purpose of agreeing upon, establish- | reciprocal contracts and agreements 


| other 





| citizens thereof, and they are here- 






as they may deem proper, expedient 
and fair and equitable with the 
proper authorities of adjoining 
states or any or all of the states 
or commonwealths and the District 
of Columbia regulating the use of 
motor vehicles on the highways of 
this state. They are likewise em- 
powered and authorized to confer, 
advise with and enter into such con- 
tracts and agreements as they may 
deem proper, expedient, fair and 
equitable with legislative bodies 
and/or commissions, boards or per- 
sons duly authorized and empow- 
ered by legislative bodies of this and 
States, and the District of 
Columbia, with a view to promoting 
and establishing such fair and 
equitable reciprocal agreements for 
the movement, registration and 
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| wagons, and brought both prices to 


regulation of motor vehicles owned 
and licensed in this state and owned 
and licensed in other states and in 
the District of Columbia. 

Section 3. All laws and parts of 
laws in conflict herewith are here- 
by repealed. 

Section 4. Whereas, an emergency 
exists for the immediate taking 
effect of this act, the same shall be 
in full force and effect from and 
after its passage. 


BOOSTS GAS PRICK 
Springfield, Mass., March 2.— 
Socony - Vacuum yesterday an- 


nounced an advance in the retail 
price of gasoline at Springfield, 
Mass., by 2 cents a gallon. This also 
included the rate charged by tank 





10% cents a gallon, exclusive of state 


and Federal taxes. 





CHAS. CAMPBELL HONORED 
BY FORTY ASSOCIATES 


Akron, March 2.—Forty associates 
of Charles Campbell in the sales 
staff and production and technical 
departments of the B, F. Goodrich 
Company tire division tendered him 
a party at Fairlawn Country Club 
recently. 

The only part of the program that 
was not strictly informal was the 
presentation of a jeweled shrine pin 
to Campbell, a gift from his asso- 
ciates. Ralph McPeake, Goodrich 
manager of distributors’ sales, made 
the presentation. 

Campbell, formerly central division 
manager of Associated Tire Lines 
sales for Goodrich, is to leave for 
Charlotte, N. C., ‘where he will be- 
come Goodrich branch manager. 


Cumulative New Commercial Car Registration Statistics, January, 1933 


Figures in this table are from R. L. Pelk & Co. of Detroit, with the exception of Illinois, which are supplied by the Robinson Advertising Service, Springfield, II1., 


and New Jersey, which 


are furnished by the New Jersey Motor List Co., New Car Division, Trenton, N. J. Metropolitan district figures compiled by Sherlock & Arnold, New York city, are included in New York 


state total. 


published previously, but it is given here complete for the convenience of our subscribers. 
Returns for today: Arizona, Connecticut, Georgia, Maine, Missouri, Nevada, New Hampshire, New Jersey, New York and Oklahoma 


In this table, 32 states and the District of Columbia 





























































































































Readers desiring county, eity, or town lists, or lists of owners in any given section, may obtain these by addressing any of these three companies, 






























































Some of this data has been 
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THE 1932 EXPERIENCES OF A 
JOBBERS’ SALES MANAGER | 


C. E. 
Company, Cleveland, 


Carr, sales manager of the Aberdeen Motor Supply 
tells in this article the methods used 


by his concern in the sale of parts, and discusses the advan- 


tages of machine shop operation. 
23 issue of Automotive Daily 


published in the February ‘ 
News. 

“To make our plan of distribution 
more effective, we made up small 
sales books of catalogues covering 
the special lines, so that on many 
calls it was not necessary to take in 
the complete sales book, and this 
helped in two ways,” says Mr. Carr. 
“First, it assured effort being placed 
on these items, and, second, the 
salesman could carry more samples 
than if he were weighed down with 
the heavy sales book. The regular 
books, however, are kept up to date 
and always carried in the car ready 
for use if needed. 

“The best way I can emphasize the 
good we feel we are gaining through 
this plan is to assure you that it will 
be continued through 1933 with still 
greater effort being devoted to key 


lines, at the same time not losing | 
any chances to make sales on our | 


general line of parts and tools. 


“It would be difficult to give ex-| 


amples of the direct advantages we 
have received through this plan 


within giving the details of the lines | 
key list which I} 
'the depression, various changes are coming to attention. In 
the field of retail distribution there have 
organizations which, by cutting operating costs to a mini- 


or items on our 
would not care to do. However, I 
would like to bring out one or two 
things that might be of interest. 
For instance, in our piston sales. 
There was a time some years ago 
when we shipped pistons to 
grinders throughout Ohio. As these 
accounts were turned into jobbers 
by the manufacturers we retrenched 
to Cleveland but still managed to 
lead in piston sales by selling a 
great many cylinder hones. Then 
the picture changed. Small job- 
bers started up here and there. They 
did not have piston grinders but 
they arranged with local piston fac- 
tories to have the pistons ground 
one set at a time as they needed 
them so that in reality the jobbers 
became a delivery medium between 


the factory and the garage with-| 


Te- | 





The previous article was 


ing pistons by a trade name but 
the dealers soon learned that alloy 
or iron pistons were all about the 
same regardless of make. Now one 
of our special lines is a piston which 
has many features that can be sold 
to the trade, and the distribution 
is limited to three Cleveland job- 
bers with the result that our pis- 
ton business is coming back more 
each day. One by one new cus- 
tomers are being added on this line 
and this-naturally brings in more 
pin and ring business and even more 
shop work. 

“We also had been selling a well 


(Continued on Page 8) 





WHOLESALE 


Edited by Charles S. Zack 


| 900 DEALERS ATTEND 
CLINIC IN SEATTLE} 


Seattle, Wash., March 2.—With 


| clese to 500 dealers, shop owners 
and employees present, the educa. | 


tional meeting conducted here by 


Thompson Products, was an out- 
standing success, and registered the 
largest attendance for any automo- 
tive meeting so far held this year in 
Seattle. Hoge Piston & Ring, Ince., 
Northwest Bearing & Parts and P. 
J. Cronin Company were the jobbers 
co-operating. 

E. T. Syvertsen was master of 
ceremonies and gave an interesting 
talk, his subject being “More 
Gravey.” He explained plans of 
Thompson Products and its jobbers 
in helping bring more business to 
repair shops, including the radio 


program that will soon go on a na- | 


tional hook-up. 

Chet Collins, northwest repre- 
sentative, called the meeting to 
order and presented Joe Cronin, D. 
A. Hoge and G. F. Morrissey, heads 
of the three jobbing concerns inter- 
ested. 





Feditor’s Column 


Out of the intense struggle waged to get business during 


appeared new 


mum, are challenging the established for ms 3 of trade. 


Thus, there is presented 
rather grimly humorous spectacle of 
big chain companies, which only a 
short time ago were subjects of 
great complaint, crying out against 
the new “pine-board” competition. 
Not only do they complain but they 
adopt, with their former enemies, 
some questionable tactics against 
these rivals. The advertising blud- 
geon is wielded freely, town and 
city ordinances are sought and the 
fight is made merry in other ways. 

All new forms of distribution 
have been subject to the same at- 
tacks. The department store was 


the ¢ 


by fire” 
still undergoing the process. Each 
in turn, as it was attacked, argued 
that the public should be the final 
judge of its proper place in the 
scheme of things. 

And the popular verdict is just 
what must be awaited. The public 
will decide. If lower prices and 
lower wages continue for any great 
length of time, then low-cost distri- 
bution must inevitably move for- 
ward. Should there be a change, 
then service stores may hope to re- 





and the chain stores are 
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JOBBERS EXPECTED TO BENEFIT 
BY NATIONAL CAMPAIGN 


A national advertising campaign aimed at getting more 
business into automotive repair shops will be launched by 
Thompson Products, Inc., Cleveland, on April 12 with the 
first of twenty weekly broadcasts over an iN. B. C. network 


of forty stations. eerere 

The officials of Thompson Prod- [acing pe ae benefits for them 
ucts claim 16,000 repair shops and | selves , “Missing Word Contest.’ 
500 automotive parts jobbers are| a Snail car will be awarded 
associated with the company in the|eyery other week to winning garage 
campaign. Preliminary organizing!men during the months of the 
work in February and March in-|proadcasting. This contest is open 
cluded 300 meetings of the trade in|to all employees of repair shops 
all sections of the country, spon- | through the use of contest entry 
sored jointly by Thompson Prod-' planks issued by Thompson Prod- 


ucts and their jobbers. — ucts jobbers associated with the 
“Fear Copy” is used in all the} campaign. 
broadcasting and printed tie-up ma-| A smaller campaign of similar 


terial of the — to impress | characteristics was conducted as a 
car owners with the dangers of op- | test last summer by Thompson 
 radneta in four Midwestern states. 
| Two thousand repair shops tied in 
| with the test. An investigation of 
|results in this limited area influ- 
enced the company to extend the 
campaign with slight alterations to 
7 € | | national scope this year, Thompson 
a | officials Stated. 


| Bee ebertendoedeecbecterterbocteeecbecdedeebed ote 
is «=| = LV holesale 
& brevittes 


Foote slo ofo<focfocfoofoofeofoege 
Baltimore, Md., March 2.—H. F. 
Hicks, formerly with the Hagerstown 
Auto Parts Co., Hagertown, Md., has 
joined the sales force of R. W, 


és a |Norris & Sons, Baltimore. Hicks 
Cates Geanes Ngee shops | will headquarter in Hagerstown and 
throughout the countr ill soon | Quarte ag an 
— - lcover western Maryland and West 


display this three-color steel sign. (| ~~~. . ee 
oe . | Virginia territories. 


Neen nee Una EEE EEE REE 






AUTHORIZED 
AUTOMOBILE 
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Richmond, Va., March 2.—-Ray H. 
| Vosmeier is manager of the replace- 
ment parts department for Miller 
Bros. Hardware Co. Vosmeier has 
| been counter and city salesman for 
|this firm for several years. 





erating cars that are mechanically 
unsafe, and with the necessity of | 
correcting this condition by driving 
into a repair shop without further | 
delay. Brand names of repair parts | 
are not stressed, consistent with the | 
broader purpose of the campaign to| 
sell genera] repair shop work. The | 


Newark, N., J., March 2. —Al” Elin, 


;radio programs are of the popular |manager of the Parts Department 










































































Stewart; 


W—wWhite; WO—Willys-Overland. 


*All trucks in this position registered only one. 








out carrying any investment. For| assailed for a long time, the mail} gain some of the ground they have | seria] type, featuring “Casey and 
5 ° a - oe . El until its 
a time we held our ground by sell- order companies had their “ordeal “bet. |Cohen,” partners in an automotive = Se ee = 
A re — ee — —— ——— ~ | repair business, and combining hu- charge of the Parts Department for 
|man interest, comedy and music in the Arrow Machine Co., Newark. 
Six Truck Sales Leaders for as 1 932 [a short story each week. The pro- | wa 
|grams will be listed in newspapers| Amsterdam, N. Y., March 2.—The ; 
: (Comparative figures for January, 1933, on page 3) as “Service with a Song.” | Amsterdam Auto Parts Co., has re- 
“DECEMBER, 1932 FIRST ~~) SECOND | THIRD | FOURTH | FIFTH | SIXTH Garages affiliated in the cam-| cently moved into its new store at 
State Sales | | | os paign will be identified by a three- | 54 Marxet Street. 
Ari 1 : color outdoor steel sign die-cut in a 
on ll : 37! Ford 8 | Chev —_— 71|GmMc_ 2 ea eae ea — | _____|the form of an Indian tepee or New Castle, Pa., March 2.—Dewey 
Connecticut 168 | Ford 50 | Chev 47 | GMC 14 | Int 13 | Dodge 12 | Reo 8 | wigwam, reminding radio listeners | Wilkins, associated for many years 
Delaware 35 | Ford 15 1|Chev 10 | GD ‘GMC — ~ 4 | In-M-St 1] eo “~ |of the broadcast slogan, “Put the|in the mechanical service depart- 
Flori | =—=—- aan | an j 7 * ys ri TG —————- | Indian sign on danger before danger | ments of parts distributors, has re- 
Gone = aes et cee Int sien _DT- -FE- Re SI Dodge = Gmc 3 puts the Indian sign on you.” Six|cently joined the sales force of 
—_— 82 a et ares 31 Int ee 9 | D- Go es 2 DT-] I- wo- 5. ___ ss five-color wall posters and a supply | Pittsburgh Auto Equipment Com- 
Idaho 16 | Ford 10 | Int 3| Chev 2 | Reo $f of five different cards for mailing | pany here. 
Illinois 480 | ¢ [ Chev 215 | Ford 214 |/Int (16 | DT 15 | Dodge 11 | Fe-I 2|or personal distribution to car own- | oe 
Indiana 156 | Ford 68 | Chev _—36 '| ‘Int 22} GMC _9| Indiana __5 | Stude 4 |ers, anes - os om hop | Fort Smith, Ark., March 2.—Harold 
sp a ST ee el naan . ce ———--~ | print, are also furnis each Shop | vyick, traveling for many years the 
ee 62 | Ford  _—'18 | Chev 16 | Int anne = 5 | wo 4 DT-D-M__2 | for tying in with the national ad-|Oxjahoma and Arkansas territories 
aine __58 | Ford 26 | Chev 24 | D-In_ “ 1 _ is Veertisiing. for the Automotive of this city, has 
Maryland 138 Ford 51 | _ Chev __35 | In-wW ane B- -G 6 i Dodge 5 | Autocar 4 Another feature of the campaign, | recently been made manager of its 
Michigan 509 | Ford _222 | Chev = | Int 40 | Dodge 24 | GMC 12 | Federal _7 | designed oa repairmen to | Okmulgee, Okla., store. 
Minnesota 145 | Ford 64 | Chev | Int 11! DT 6|D-G 4|)Re 3 ten in on the radio programs, thus ,._-— aaa = ceases 
Missouri ~__ 317 | Chev ae | Ford i Tint 22 | Dodge 19| GMC 15 | DT 6 
Nebraska _ 43 | Ford __20 | Chev 14 | Int" 5 | Dodge 2|DT-wo_1| | 
Nevada 9 “Ford: > Int x 2|C-M a 1 P ae | : - 
New Hampshire 26 | Ford 19 C-DT 2 | Int 1 | on a oo re 
New Jersey ___ 412 | Ford — = Chev —_—97' | Dodge — 4 | a 23 |GMC 19 | Indiana __10 
New Mexico _—«66- | Ford [Chev _-21/T-In__—s2| Dodge 1{ | a 
New York 765 | Ford _ aT Chev _156 | Int 51 | Dodge 42| White 38|DT  —_25 
North Carolina 224 | Ford ___111 | Chev 80 | Int 10 | Dodge 8 | GMC _5 | DT 2 
North Dakota 7 | Ford 3\* . ee Gee | 
‘seems a —— 4 
Ohio Mee” 152 | | Ford. 209 | ‘Chev 189 | int 53 ‘GMC _ 48 | Dodge 42: | WO | 27 Patel aauass 
Oklahoma = 120 | Ford __—*4 | “Chev =o ee ee. Dodge | ___ 6 | GMC _5|M-S__1 APA PELE REP 
Oregon | 50 | Ford _30 | Chev 11 | GMC 6 | Int _2|Indiana 1; <i patentee 
Pennsylvania 1340 | Ford _545_ . med Int _125 | Dodge  94|GMC  66|Reo _26 
South Carolina a %5| Ford _—-39'| Chev 18 | ‘Dodge __ 5 | Int 3 ‘Stude_ 2 G-M-W_ 1 a 
South Dakota 29 | Ford 16 | ‘Chev 7 Int 4 Dodge’ . | Sr fe : eit 
Utah 13 | Chev 6|F-In-R  2/WO 11 | ; _.. wizectobes 
Virginia 201 Ford _112 | Chev 54|D-In 9|DT~ 6, GMC + 5|B-R- 2 BAe 
West Virginia 128 | Ford 58 | Chev 38 | D-In _— 9 | Indiana 5|GMC 4|* | 1 | VES! brake nipectian NOW: “ee 7 
Wisconsin 159 | Ford ~~ 61 | Chev 43 Int me “Dodge 8 | DT-G ___6 | Reo _ 5. 
Dist. of Columbia 84 | Ford 24 | GMC 9 | Chev 7 | Dodge 4| Federal 3 | DT “Fear Copy,” aimed at the car owner and stressing the danger of 
KEY TO ABBREVIATIONS AND SYMBOLS neglected repairs, is being used by Thompson Products, Inc., Cleveland, 
Au—Austin; A—Autocar; B~-Brockway; C—Chrysler; D—Dodge; DT—Diamond T; F—Ford; Fe—Federal; | in a national merchandising campaign to stimulate business for auto- 
G—GMC; I—Indiana; In—International; LFB—La France-Republic; M—Mack; R—Reo; S—Studebaker; St— | motive repair shops. This is one of six highly colored posters for display 


by repair shops and tying in with twenty weekly radio programs. 














JOBBERS’ SALES MANAGER 


(Continued from Page 7) 


known line of coils in the low and 
medium priced field, but now are 
selling easily five times as many 
higher priced coils, with special 
selling features as our combined 
sales of cheaper coils even if we 
are in a period of depression, show- 
ing that if the effort is made qual- 
ity items can be sold. 

“These are two of many illustra- 
tions that could be made to show 
the effectiveness of this plan of sales 
effort in a large city overrun with 
jobbers. 

“As every one knows this has been 
a bad year for the sale of tools and 
shop equipment, and this has al- 
ways been an interesting part of our 
business. This year we reduced our 
effort on tools as a whole, but have 
put considerable effort behind what 
might be termed “money making 
tools,” that is the type of equipment 
that pays a dividend to the dealer 
on every job, such as hones, boring 
bars, etc. The fact that sales have 
been rather limited was due to gen- 
eral conditions, but the “worm will 
turn” and our past effort will be 
rewarded when conditions change. 

“Our reason for favoring this 
type of tools is because with each 
sale we created a greater field for 
parts, and we want this business. 

“Our automotive machine shop is 
a very vital part of our concern, 
and here again I think we have 
helped ourselves this year. 

“Generally speaking, jobbers’ ma- 
chine shops have been put in to 
accommodate their customers and 
these shops are much alike. Real- 
izing that with the many added 
jobbers and each with his small 
shop, we would find it tough sail- 
ing, we converted ours into a sort 
of model shop to better merchandise 
this department of the business. 

“The latest practical ideas in shop 
tools are put into use, even though 
we could get along without them, so 
that we can continually sell our 
shop. Pictures were made of the 
individual operations and of the 
shop as a whole for mailing, and 
always we stress on the type of 
equipment used. 

“We have also found that by in- 
viting our customers to visit the 


shop we can often gain their interest 
in tools for their shops with less 
effort than we could through per- 
sonal calls, 

“I would like to add that the 
N.S. P. A. percentage collection sys- 
tem is helping us a great deal, not 
only because of the collections made 
by the salesmen, but because they 
are more careful to whom they rec- 
ommend that credit be given. I do 
not mean by this that credit is ex- 
tended on the word of the salesmen, 
but we have very fine credit facili- 
ties. However, the salesmen are in 
close contact with the customers and 
the recommendations they make are 
given due consideration. 

“For the coming year we will have 
still another help which goes into 
effect this month, the Green Sheet 
System bu,t that is a story in itself. 

“Now a word about deliveries, and 
I will be through. 

“With small jobbers popping up 
throughout the city it has been nec- 
essary to give more thought to de- 
liveries. Cooperative deliveries under 








this condition are out of the ques- 
tion. Some jobbers have delivery 
boys. Some have one or two motor- 
cycles, but we have found it less ex- 
pensive and more efficient to use an 
outside company and pay them so 
much a parcel. This enables us to 
make quick deliveries by motorcycle 
to all parts of the city at the same 


| time if necessary. How to overcome 


this expense of deliveries is a prob- 
lem without a solution at this time. 

“In closing I would like to add 
that although our company is not 
large, we nevertheless have the same 
experiences or problems to overcome 
as the largest jobbers, and perhaps 
it is a good thing because it makes 
us look ahead and plan a way to 
combat the issues, rather than coast 
along in a rut. 

“We are grateful to be in the parts | 


| business and have confidence in its 


future. We feel we are not merely 
selling, but are rendering a service. 
We also have confidence in the fu- 
ture of the National Standard Parts 
Association. 

“In closing, let me assure you that 
any ideas we can give that will help 
our fellow N. S. P. A. members 
will be given with pleasure. r 





Delivery Layout to Speed 
Department Store Trucks 


(Continued from Page 5) 


on his truck. Regardless of how 
much time the driver may take to 
do this, the customer is in no way | 
affected, since the deliveries for the 
day have already been completed. 
With this added care in handling, 
the result must be toward fewer 
damages. As in the case of returns, 
Gimbel Brothers has enjoyed a sub- | 
stantial decrease in the number of 
damage complaints in 1931 against 
1930, in which latter year no night 
loading was done. 

“Protection is an item for con-| 
Sideration, and when drivers are 
able to begin their deliveries to the 
customers at an early hour, it is 
quite obvious that there is less pos- 
Sibility cf theft or hold-up. 

In the same way, there is decided- 
ly less possibility of accident during 
daylight hours than there is after 
sundown. Traffic, for the most part, 
is less active in the early morning 
because of the fewer number of 
pleasure cars on the road. The 
driver in the early part of the day 
is much more apt to be completely 
awake, his reflexes are better and 
consequently he is in better position 
to avoid accidents which may be 
very costly to himself and to the 
store he represents. 

“Practically all furniture delivery 
units maintain some form of loading 
assistance for the driver and helper. 
Some even go so far as to load the 
vehicle for him, leaving him free of 
responsibility when once he has 
checked in his returns, reported his 
cash and turned over his truck to 
the department. There is no ques- 
tion that, when all the trucks in op- 
eration are being loaded with mer- 
chandise at one time, there is a de- 
cided necessity for maximum assist- 





{ance from leaders and load check- 


| livery unit, the amount of loading 


ers. This fact is eliminated by night 
loading, in that the trucks are 
loaded as they come in from the 
routes rather than all at one time, as 
would be the case in morning load- 
ing. 

_ ee of the size of the de- 


and load-checking time is obviously 
less concentrated and, further ob- 
viously, less expensive when the 
work is so spread out. Any store 
that is at the present time giving 
loading or load-checking assistance 
to the driver and helper can effect 
a very definite economy by spreading 
out over a greater period of time a} 
few loaders or load checkers rather 
than having a greater number in a} 
more concentrated operation. 

“Loading supervision is decidedly 
much better when the congestion of | 
morning loading is done away with. 
Supervision then becomes more in- 
dividual, and being thus spread out, | 
tends toward a more common agree- 
ment of standards between the su- 
pervisor and the driver and helper. 
This closer relationship brings with 
it a general grading up of driver 
and helper toward a higher indi- 
vidual standard and toward a stand- 
ard more conducive to a high com- 
mon average. This fact may be well 
measured by a close and accurate 
record of the average pieces on a 
truck.” 





W. C. RICE PROMOTED 
Forrest City, Ark., March 2.—W. C. 
Rice was recently promoted to man- 
ager of the Ozburn-Abston & Co. 
store here, 
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What Is 


Pearline? 


until somebody told me. 


Well, I didn’t 

know it myself 
It is or was a soap 
powder. I understand it was at one time well 
advertised and was the leading soap powder 
in the country. They stopped advertising. 
The name has gone from the minds of house- 
wives. If you were to mention it to them now 
they might think it had something to do with 


pearls. 


Is your name or the name of your product lost 
in the minds of your prospects? 


Whether they still make Pearline or not I don’t 
know. If they started up again they would 


have to spend a lot of money to rehabilitate that 


a 


name-to republicize it-to bring it back into the 


news. ' 


~ 


The more frequently the name of your product | 
appears in print the more frequently it will be 
mentioned-the more often it will be purchased. 


Automotive Daily News offers the industry an 
opportunity to get the news of its products to | 
its buyers daily. A daily schedule may not be | 
needed to do a thorough selling job-no more 
than the Ford name has to appear every day. 
to make people remember him. Maybe every | 
other day is enough, maybe once a week, may- 
be once a month, it depends upon how im- 


portant and interesting your advertising news 


is. The important thing is to get into the news 
and while you're about it get in where your ads 
All ads are visible in Automotive 
Daily News. 
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